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Mark Sagoff draws on the last twenty years of debate over the
foundations of environmentalism in this comprehensive revision of The
Economy of the Earth. Posing questions pertinent to consumption,
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cost-benefit analysis, the normative implications of neo-Darwinism,
the role of the natural in national history, and the centrality of the
concept of place in environmental ethics, he analyses social policy in
relation to the environment, pollution, the workplace, and public safely
and health. Sagoff distinguishes ethical from economic questions and
explains which kinds of concepts, arguments, and processes are
appropriate to each. He offers a critique 'preference' and 'willingness to
pay' as measures of value in environmental economics and defends
political, cultural, aesthetic, and ethical reasons to protect the natural
environment.
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Seen as a land of sunshine and opportunity, the Golden State was a
mecca for the post-World War II generation, and dreams of the
California good life came to dominate the imagination of many
Americans in the 1950's and 1960's. Nowhere was this more evident
than in the explosion of California youth images in popular culture.
Disneyland, television shows such as The Mickey Mouse Club, Gidget
and other beach movies, the music of the Beach Boys--all these
broadcast nationwide a lifestyle of carefree, wholesome fun supposedly
enjoyed by white, middle-class, suburban young people in California


