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Exploring the origins and development of the Syrian identity, during the
18th and 19th centuries, through the role of Christian Arab
intellectuals and merchants, Ottomans and American missionaries, this
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volume examines its background, stages of evolution, and
components. It shows that the contribution of these Christian Arabs,
despite their relatively small number, lies in the processes they set in
motion, being the first to promote territorial concepts along with a
secular interpretation of Arab culture. This Syrian identity constitutes
an innovative case study in the broader discipline of proto-national
identity and the study of the development of local identities in Middle
Eastern countries. It is also a vital basis for research of 20th century
Syrian nationalism.
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" Simultaneously celebrated and denigrated, celebrities represent not
only the embodiment of success, but also the ultimate construction of
false value. Celebrity and Power questions the impulse to become
embroiled with the construction and collapse of the famous, exploring
the concept of the new public intimacy: a product of social media in
which celebrities from Lady Gaga to Barack Obama are expected to
continuously campaign for audiences in new ways. In a new
Introduction for this edition, P. David Marshall investigates the viewing
public's desire to associate with celebrity and addresses the explosion
of instant access to celebrity culture, bringing famous people and their
admirers closer than ever before. "--


