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Whilst the Internet is already exerting a considerable impact upon
society, in general, it is in the arena of trade and commerce that the
Internet's most significant influence has been witnessed. As global



competition intensifies, an organization's effective operational
performance, and competitive positioning have become more
dependent upon its ability to successfully exploit information
technologies. Against this background, the Internet, through its high
levels of connectivity, reach and adoption, has probably become the
most influential of the vast array of technologies available to busine



