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The mid-17th century saw both the expansion of the Baptist sect and
the rise of Quakerism. At first, the Quaker movement attracted some
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Baptist converts, but relations between the two groups soon grew
hostile. However, this book contends that Quakers and Baptists had
much in common with each other.
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Celia Lury considers the interrelated dimensions of the brand: as a
creator of space, time and community, as a form of intellectual
property and as an increasingly important medium of exchange in a
global economy.
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