1. Record Nr.

Titolo

Pubbl/distr/stampa
ISBN

Descrizione fisica

Collana

Altri autori (Persone)
Disciplina

Soggetti

Lingua di pubblicazione
Formato

Livello bibliografico
Note generali

Nota di contenuto

Sommario/riassunto

UNINA9910450038503321

Behavioural real estate [[electronic resource] /] / guest editor, Deborah
S. Levy

[Bradford, England], : Emerald Group Pub., 2004

1-280-51528-7
9786610515288
1-84544-386-1

1 online resource (59 p.)
Journal of property investment & finance ; ; v. 22, no. 4, 2004

LevyDeborah S

333.3

Real property - Psychological aspects
Property - Psychological aspects
Electronic books.

Inglese

Materiale a stampa

Monografia

Description based upon print version of record.

CONTENTS; EDITORIAL ADVISORY BOARD,; Editorial; Identifying the
dimensions to retail centre image; The decision-making behaviour of
office occupiers; The influence of family members on housing purchase
decisions; Multicultural examination of valuation behaviour

First feelings and first impressions largely govern and delimit the kinds
of experiences one expects and seeks. This paper reviews the
application of multidimensional scaling (MDS) to retail market research
and discusses how MDS is able to map these impressions and hence
explain the retail centre image held by consumers. It proposes that
retail centre image is not just relevant to marketers and retailers, but is
also of importance to property managers who need an informed and
holistic consumer orientation in order to create and sustain property
value. By means of illustration MDS is applied to



