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The political embeddedness of international business networks

This paper uses an empirical study of the collaborative business
relationships between Opel Portugal as a subsidiary the American
automotive manufacturer General Motors and its Portuguese-based
direct suppliers (PBDS) as a means of exploring the contributions of the
three research traditions of supply chain management, multinational
theory and, crucially, the role of the IMP approach. Within this research,
the supply chain management concept of partnering is used to provide
a bridge between the dyadic and network perspectives. Also, due to its
potential in describing complex business networks






