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This special issue of International Marketing Review focuses on
"Services research in across-national or cross-cultural context." The
growth of the services sector in a globalcontext has been and continues
to be phenomenal. While excellent quantitative as wellas qualitative
research is ongoing in many individual country settings, there is
littlewhich has been published in a cross-national or cross-cultural
context.

Materiale a stampa

Monografia


