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Today the relations between Arab audiences and Arab media are
characterised by pluralism and fragmentation. More than a thousand
Arab satellite TV channels alongside other new media platforms are
offering all kinds of programming. Religion has also found a vital place
as a topic in mainstream media or in one of the approximately 135
religious satellite channels that broadcast guidance and entertainment
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with an Islamic frame of reference. How do Arab audiences make use of
mediated religion in negotiations of identity and belonging? The
empirical based case studies in this interdisciplinary volu


