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This proceedings volume provides a multifaceted perspective on
current challenges and opportunities that organizations face in their
efforts to develop and grow in an ever more complex environment.
Featuring selected contributions from the 2019 Griffiths School of
Management Annual Conference (GSMAC) on Business,
Entrepreneurship and Ethics, this book focuses on the role of creativity,
technology and ethics in facilitating the transformation organizations
need in order to be ready for the future and succeed. Growth and
development have always been imperative for people, organizations,
and societies and a relevant topic in the management sciences.
Globalization, along with dramatic changes in social, cultural, and
technological progress, are the main factors that determine the current
conditions for development, putting forth a new set of challenges and
opportunities that are making organizations adapt and capitalize.
Although technology and creativity seem to be the mantra for success
in this new context, issues around the ethics of these two factors also
seem to be crucial to the sustainability of growth in organizations.
Featuring contributions on topics such as academic marketing,
technology in healthcare organizations, ethical issues in hospitality,
artificial intelligence and data mining, this book provides research and
tools for students, professors, practitioners and policy makers in the
fields of business, management, public administration and sociology.


