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This book examines the emerging problems and opportunities that are
posed by media innovations, spatial typologies, and cultural trends in
(re)shaping identities within the fast-changing milieus of the early 21st
Century. Addressing a range of social and spatial scales and using a
phenomenological frame of reference, the book draws on the works of
Heidegger, Merleau-Ponty and Don Hide to bridge the seemingly
disparate, yet related theoretical perspectives across a number of
disciplines. Various perspectives are put forward from media, human
geography, cultural studies, technologies, urban design and
architecture etc. and looked at thematically from networked culture and
digital interface (and other) perspectives. The book probes the ways in
which new digital media trends affect how and what we communicate,
and how they drive and reshape our everyday practices. This
mediatization of space, with fast evolving communication platforms
and applications of digital representations, offers challenges to our
notions of space, identity and culture and the book explores the
diverse yet connected levels of technology and people interaction.


