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This book provides a business-oriented analysis of the United Nations
(UN) Sustainable Development Goals (SDG). In order to assess their
impact on businesses and corporations, the book addresses all 17
goals and a broad range of industries. Gathering contributions from
Africa, Europe and Asia, it presents both critical reviews and case
studies. In turn, the book seeks to predict likely developments during
the next decade. To do so, it examines evidence from today’s business
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world and how companies and corporations have been adopting the
SDGs since their release. In this regard, it discusses the changes that
will be required and how the agenda will affect the continent’s
development path. An underlying theme throughout the book is the
role of monetary value and investment for sustainable development:
whether through financing, enhanced turnaround resulting from a more
educated population, or more socially innovative entrepreneurs.


