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"Why'd you choose such a backward time and such a strange land?" :
Jesus Christ Superstar -- "Humming the scenery" : the megamusical
ascending -- "Well, the theatre is certainly not what it was" : Cats --
"To love another person is to see the face of God" : Les miserables --
"The angel of music sings songs in my head" : The phantom of the
Opera -- "A model of decorum and tranquility" : other megamusicals in
the 1980s -- "New music" : the megamusical in the 1990s --
"Everything is show biz" : the megamusical and Broadway in the
twenty-first century.

A megamusical is an epic, dramatic show featuring recurring melodies
in a sung-through score; huge, impressive sets; and grand ideas. These
qualities are accompanied by intensive marketing campaigns,
unprecedented international financial success, and a marked
disjunction between critical reaction and audience reception.

Audiences adore megamusicals; they flock to see them when they
open, and return again and again, helping long-lived shows to become
semi-permanent tourist attractions. Yet generally
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Book Cover; Half-Title; Title; Copyright; Contents; Acknowledgements;
Introduction; 1 The Eighteenth- and Early-Nineteeth- Century British
Print Market, the Author, and Romantic Hermeneutics; 2 "'Books and
the Man™": Alexander Pope, Print Culture, and Authorial Self-Making; 3
""Approach and Read™ Gray's Elegy, Print Culture, and Authorial
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Sommario/riassunto Drawing upon historicist and cultural studies approaches to literature,
this book argues that the Romantic construction of the self emerged
out of the growth of commercial print culture and the expansion and
fragmentation of the reading public beginning in eighteenth-century
Britain. Arguing for continuity between eighteenth-century literature
and the rise of Romanticism, this groundbreaking book traces the

influence of new print market conditions on the development of the
Romantic poetic self.



