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Sommario/riassunto Ensuring the sustainability of early stage companies and increasing
awareness of the need for balancing targets against different
stakeholder groups among young companies are not well developed.
Young companies, in the first place, want to achieve financial success
very often without regard for aspects such as the environment, positive
relationships with employees, suppliers or other stakeholder groups,
fulfilling requirements of labor law, etc. Another issue is that of
companies whose business models are based on actuarially-preferred
concepts, such as sharing economy, sustainable development, e-
comers, e-commerce, renewable energy, social media, and others. A
key issue is the resignation of companies from an approach to
business, based on the foundations of classical economics to the
sharing economy. Theory and practice seek new solutions in the sphere
of value sharing in these new areas of sharing, and innovative forms of
its implementation. Intriguing is the relationship of these business
models with sustainability issues, as well as wondering how technology
can influence sustainability. A contemporary approach to consumer
value fits in with the assumption of a shared economy. It is interesting
how it affects the assumptions of sustainability of business. The
ongoing changes in the value system of potential consumers create
new conditions for the design of sustainability business models and
creation of innovation.
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