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Sommario/riassunto C'est peu dire que le liberalisme politique et, plus encore, les partis
liberaux en Europe ont ete peu etudies par la communaute scientifique.
Compare aux formations socialistes, communistes, d'extreme droite et,
plus recemment, ecologistes, les partis liberaux sont a l'evidence un
des parents pauvres de la litterature scientifique dans les recherches
portant sur les acteurs politiques. Une recherche bibliographique
sommaire suffirait a l'etablir. Pourtant, le liberalisme politique fut la
doctrine de reference dans l'avenement de l'Etat parlementaire puis de
la democratie parlementaire, au XIXe et au XXe siecles. Dans plusieurs
societes europeennes, les organisations et partis liberaux jouerent un
role cle dans la transition des monarchies absolues vers le
constitutionnalisme. Dans la periode contemporaine, plusieurs
formations liberales furent des partis pivots cruciaux dans leur systeme
politique national. Une des ambitions de ce livre est donc de contribuer
aux lacunes criantes des travaux consacres a l'espace politique du
centre-droit et, singulierement, aux partis liberaux. Pour ce faire,
l'ouvrage rassemble des contributions de specialistes internationaux
qui etudient l'histoire du liberalisme politique, ses caracteristiques et
ses evolutions. Ils examinent aussi l'essence des partis liberaux
europeens dans la periode contemporaine : leur mutation ideologique,
leur parcours electoral, leur performance politique et leur situation
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A history of media effects research traditions / Peter Vorderer, David W.
Park, and Sarah Lutz -- Media effects theories : an overview / Patti M.
Valkenburg and Mary Beth Oliver -- The world of news and politics /
Yariv Tsfati and Nathan Walter -- News framing theory and research /
David Tewksbury and Dietram A. Scheufele -- Cultivation theory,
media, stories, processes, and reality / Rick Busselle and Jan Van den
Bulck -- Media priming and accessibility / David R. Ewoldsen and
Nancy Rhodes -- Social cognitive theory / Marina Krcmar -- Currents in
the study of persuasion / James Price Dillard -- Narrative effects /
Melanie Green, Helena Bilandzic, Kaitlin Fitzgerald, and Elaine Paravati
-- Media choice and selective exposure / Silvia Knobloch-Westerwick,
Axel Westerwick, and Daniel J. Sude -- Media and emotion / Robin L.
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Nabi -- Media, identity, and the self / Jonathan Cohen, Markus Appel,
and Michael D. Slater -- Media psychophysiology and neuroscience :
bringing brain science into media processes and effects research / Paul
D. Bolls, Rene Weber, Annie Lang, and Robert F. Potter -- Media
violence and aggression / Jessica Taylor Piotrowski and Karin M. Fikkers
-- Media and sexuality / Paul Wright -- Media stereotypes : content,
effects, and theory / Travis L. Dixon -- Eudaimonia as media effect /
Arthur A. Raney, Mary Beth Oliver, and Anne Bartsch -- Advertising
effects and advertising effectiveness / Louisa Ha -- Educational media
for children / Amy B. Jordan and Sarah E. Vaala -- Media effects and
health / Jessica G. Myrick -- Entertainment and enjoyment as media
effect / Arthur A. Raney and Jennings Bryant -- Video games /
Christoph Klimmt and Daniel Possler -- Psychological effects of
interactive media technologies : a human-computer interaction (HCI)
perspective / S. Shyam Sundar and Jeeyun Oh -- Social media / Jesse
Fox and Bree McEwan -- Effects of mobile communication : revolutions
in an evolving field / Scott W. Campbell and Rich Ling -- Virtual reality
in media effects / Sriram Kalyanaraman and Jeremy Bailenson -- Cross-
cultural media effects research / Jinhee Kim and Kimin Eom.
Now in its fourth edition, Media Effects again features essays from
some of the finest scholars in the field and serves as a comprehensive
reference volume for scholars, teachers, and students.  This edition
contains both new and updated content that reflects our media-
saturated environments, including chapters on social media, video
games, mobile communication, and virtual technologies. In recognition
of the multitude of research trajectories within media effects, this
edition also includes new chapters on narratives, positive media, the
self and identity, media selection, and cross-cultural media effects. As
scholarship in media effects continues to evolve and expand, Media
Effects serves as a benchmark of theory and research for the current
and future generations of scholars.  The book is ideal for scholars and
for undergraduate and graduate courses in media effects, media
psychology, media theory, psychology, sociology, political science, and
related disciplines.


