
UNINA99103378317033211. Record Nr.

Titolo The Consumption of Counterfeit Fashion / / by Joanna Large

Pubbl/distr/stampa Cham : , : Springer International Publishing : , : Imprint : Palgrave Pivot,
, 2019

ISBN 9783030013318
3030013316

Descrizione fisica 1 online resource (109 pages)

Collana Palgrave Studies in Risk, Crime and Society, , 2946-2525

Disciplina 687
364.133

Soggetti Criminal behavior
Crime - Sociological aspects
Criminology
Sports - Sociological aspects
Organized crime
Criminal Behavior
Crime and Society
Crime Control and Security
Sport Sociology
Organized Crime

Lingua di pubblicazione Inglese

Formato

Edizione [1st ed. 2019.]

Livello bibliografico

Nota di contenuto

Sommario/riassunto

1. Turning Criminological Attention to Counterfeit Fashion -- 2. The
Myth of The 'Deviant Other' - Who Buys Fashion Counterfeits? -- 3.
Consuming Fakes, Consuming Fashion -- 4. The Counterfeit Fashion
Industry and Consumer Understandings of Harm -- 5. The
Consumption of Counterfeit Fashion.
This book explores the consumption of counterfeit fashion goods.
Despite the importance of the consumer in counterfeiting policy, there
has been a lack of attention within criminology about the demand for
counterfeit goods. A tendency to explain counterfeit consumption
through deviance or 'othering' reinforces stereotypical assumptions
about consumers and overplays the importance of superficial factors in
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consumption. This book develops an understanding of why counterfeit
markets exist through exploring consumer behavior in consuming
counterfeit fashion, and examining this in relation to attitudes on
fashion, crime, harm and victimization. The book argues there is a
need to consider demand for illicit goods within a broader
understanding of the nature of fashion and the fashion industry. This
book will appeal to those with an interest in illicit markets, consumer
behavior, fashion, criminology, and the harms associated with fashion
and consumer industries more generally.


