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This volume of Eurasian Studies in Business and Economics includes
selected papers from the 22nd Eurasia Business and Economics Society
(EBES) Conference in Rome. It presents original empirical research from
several countries and regions including many developing economies
such as Poland, Russia, Tunisia, Lebanon, Belarus, and Lithuania. Both
the theoretical and empirical papers in this volume cover diverse areas
of business and management from various regions. The main focus is
on sharing the latest research results on evolving approaches to
entrepreneurship research, behavioral aspects of entrepreneurship and
SME development, and policy development. The volume also includes
related studies that analyze international business cooperation,
performance assessment, and a range of other current topics.


