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In their book Winning Behavior, Terry Bacon and David Pugh showed
how great companies outperform good ones through "behavioral
differentiation" -- going beyond superior products and dependable
service to connect with customers at every touchpoint. The Behavioral
Advantage broadens the concept, applying behavioral differentiation to
the business-to-business arena.  The best B2B companies depend on a
multifront approach to business interaction, and The Behavioral
Advantage reveals the secrets behind what is essentially a chess game
with competitors. To win the game, companies must develop a carefully
plotted opening game, with all internal values, policies, practices, and
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behaviors fully aligned. A smart and efficient middle game lets the
company build and strengthen its position, and the endgame assures
victory and lays the groundwork for future business.  Just as individual
customers do, B2B customers remember those companies whose
behavior consistently and significantly outshines even strong
competitors. These firms create a lasting advantage -- and reap the
profits that come with it.
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The author explores the implications of the phenomenon known as
""codeswitching"", where in given situations, different people with
access to the same linguistic repertoire (or one person in various
situations) will make different linguistic choices.
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This textbook develops the essential tools of linear algebra, with the
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goal of imparting technique alongside contextual understanding.
Applications go hand-in-hand with theory, each reinforcing and
explaining the other. This approach encourages students to develop
not only the technical proficiency needed to go on to further study, but
an appreciation for when, why, and how the tools of linear algebra can
be used across modern applied mathematics. Providing an extensive
treatment of essential topics such as Gaussian elimination, inner
products and norms, and eigenvalues and singular values, this text can
be used for an in-depth first course, or an application-driven second
course in linear algebra. In this second edition, applications have been
updated and expanded to include numerical methods, dynamical
systems, data analysis, and signal processing, while the pedagogical
flow of the core material has been improved. Throughout, the text
emphasizes the conceptual connections between each application and
the underlying linear algebraic techniques, thereby enabling students
not only to learn how to apply the mathematical tools in routine
contexts, but also to understand what is required to adapt to unusual
or emerging problems. No previous knowledge of linear algebra is
needed to approach this text, with single-variable calculus as the only
formal prerequisite. However, the reader will need to draw upon some
mathematical maturity to engage in the increasing abstraction inherent
to the subject. Once equipped with the main tools and concepts from
this book, students will be prepared for further study in differential
equations, numerical analysis, data science and statistics, and a broad
range of applications. The first author’s text, Introduction to Partial
Differential Equations, is an ideal companion volume, forming a natural
extension of the linear mathematical methods developed here.


