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'...a punchy, stripped-down version of what marketing is all about.' -
The Times Higher Education Supplement If you have a product you're
looking to market, or you're seeking to learn more about the potential
of online marketing, Marketing: The Basics tells you everything you
need to know about the techniques marketers use to push their
product to the 'tipping point'. The essentials of e-commerce are
explored and explained, along side more traditional marketing
approaches in this revised and updated new edition. This book: <LI
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Sommario/riassunto This book addresses a perennial challenge for product planners and
designers alike: how to objectively specify and quantify the aesthetics
of products. It provides automotive product planners with a framework
for the grammar of aesthetics and a tool for quantifying the aesthetics
of an intended product. Further, it equips styling designers with a tool
for connecting engineering and aesthetics. Given the author’s extensive
experience in motorcycle design, the motorcycle has been chosen as
the frame of reference for automobiles. Specifically in the field of
automobile design, where engineering and aesthetics go hand in hand,
it also becomes important to clearly and objectively define the
relationship between engineering design and aesthetics. Accordingly,
this book (1) clearly establishes the objective parameters of aesthetics,
(2) puts forward a method for quantifying aesthetics, (3) identifies the
engineering design parameters affecting aesthetics, and (4) determines
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the relationship between parameters of aesthetics and engineering
design. As such, it offers a useful guide not only for design
professionals, but also for students and researchers of design.


