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Marketers and retailers have to understand how to manage different
consumer perception levels of retail brands, which have a major
determining role on store loyalty across different complex contexts.
Addressing these issues, Bettina Berg analyzes first whether corporate
reputation and retail store equity have a reciprocal relationship in
determining store loyalty. Second, she evaluates whether retail brand
equity or store accessibility provides a greater contribution to store
loyalty across different local competitive situations. Third, she
investigates whether perceptions of format specific core attributes
differ in their impact on the brand building process in saturated and
emerging markets. Contents n Managing Retail Brands Across
Different Consumer Perception Levels n Reciprocal Effects of the
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Sommario/riassunto An important part of every manager's job is changing people's
behavior: to improve someone's performance, get them to better
manage relationships with colleagues, or to stop them doing
something. Yet, despite the fact that changing people's behavior is
such an important skill for managers, too many are unsure how to
actually go about it. This book reveals the simple, but powerful
techniques for changing behavior that experts from a range of
disciplines have been using for years, making them available to all
managers in a single and comprehensive toolkit for change that
managers can use to drive and improve the performance of their staff.
Based on research conducted for this book, it introduces practical
techniques drawn from the fields of psychology, psychotherapy, and
behavioral economics, and show how they can be applied to address
some of the most common, every-day challenges that managers face.
#changingpeople.



