1. Record Nr.

Autore
Titolo

Pubbl/distr/stampa

ISBN

Edizione
Descrizione fisica

Collana

Disciplina

Soggetti

Lingua di pubblicazione
Formato

Livello bibliografico
Note generali

Nota di bibliografia
Nota di contenuto

UNINA9910298493503321
Islam Muhammad Azizul

Social Compliance Accounting : Managing Legitimacy in Global Supply
Chains / / by Muhammad Azizul Islam

Cham : , : Springer International Publishing : , : Imprint : Springer, ,
2015

3-319-09997-3
[1st ed. 2015.]

1 online resource (145 p.)
CSR, Sustainability, Ethics & Governance, , 2196-7075

330

381

657
658.4092
658.5
658048

Business ethics

Production management
Accounting

Bookkeeping

Leadership

Globalization

Markets

Business Ethics

Operations Management
Accounting/Auditing

Business Strategy/Leadership
Emerging Markets/Globalization

Inglese

Materiale a stampa

Monografia

Description based upon print version of record.
Includes bibliographical references.

Overview -- Social Accounting -- Social Compliance Accounting,
Auditing and Reporting -- Social Compliance and Corporate Legitimacy
within Supply Chains: A Theoretical Framework -- Legitimacy Threats
and Stakeholders Concerns within Supply Chains -- A Brief Overview of
the Regulations for Disciplining Social Compliance within Supply Chains



Sommario/riassunto

-- Social Compliance Reporting in the Clothing Supply Chain: MNC's
Disclosures on Social Compliance Measures Taken in Supply Chains --
Social Compliance Reporting from Suppliers' Perspective: a Case Study
of the BGMEA -- Stakeholder Evaluation of Social Compliance
Performance of Clothing Suppliers: Evidence from a Supply Country --
Stakeholder Network and Corporate Legitimacy: an Extended Analysis
-- Conclusions.

This book covers key discussions involving major US and European
multinational companies (MNCs) that source products from suppliers in
developing countries. Due to the transfer of production from developed
to developing nations, there is an urgent need to establish social
compliance as a new form of Corporate Social Responsibility (CSR) and
a means by which MNCs can meet expected social standards. The cases
described are internationally relevant and can be seen to reflect or
represent the behavior of many MNCs and their suppliers in developing
nations. The discussion offers essential insights into how different

levels of social compliance risk and pressure (including broader
stakeholder concerns) move managers to adopt or embrace particular
social compliance accounting, reporting and auditing strategies. The
book will help readers to understand the major concerns, challenges
and dilemmas faced by management in the supply chains of MNCs, and
proposes measures that can be taken to resolve those dilemmas. Most
importantly, it develops a systematic method of assessing the social
compliance performance of suppliers to MNCs. This includes highly
detailed accounts of the social compliance performance of suppliers
within the clothing industry (in a developing nation) that supply goods

to the extensive US and European markets. The book offers a valuable
guide, not only for corporate managers but also for practitioners,
researchers, academics, and undergraduate and postgraduate business
students.



