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development and production, more importantly it enables a firm to
show traction through the validation of the market demand that is
based on the crowd's function as information multiplicator generating
public exposure and feedback.  Contents The Crowdfunding
Phenomenon Perspectives of Crowdfunding on the Innovation Process
Research Design for the Empirical Study Critical Actors and Their
Drivers in the Crowdfunding Ecosystem New Dynamics in the
Innovation Process  Target Groups Researchers and students in the
fields of business administration, innovation management, and
entrepreneurship Entrepreneurs, people aiming to use crowdfunding
The Author Nadine Scholz received her Master’s degree in Innovation
Management and Entrepreneurship from Manchester Business School,
UK.


