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Part 1: Editorial -- Chapter 1: An Introduction to Competitiveness in

Fast Changing Business Environment -- Chapter 2: Digital
Transformation and the Effects on the Management of Media Firms --
Part 2: Broadcasting -- Chapter 3: The Implications of Programmatic
Advertising on the Business Model of TV Broadcasters -- Chapter 4:
‘Datafying’ Broadcasting: Competing in a Big Data-Driven TV Ecosystem
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An Analysis of Risk Disposition -- Chapter 23: Impact of Organizational
Innovation, Learning Orientation and Entrepreneurship on SME
Performance: The Moderating Role of Market Turbulence and ICT --
Chapter 24: Entrepreneurship and SMEs Performance: Studying the
Mediating Role of Innovation and the Moderating Role of Firm Size --
Chapter 25: The impact of Business Ethics on entrepreneurial attitude
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Machine Learning and New Technological Trends -- Chapter 27:
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This book presents a collection of interrelated research advances in the
field of technological entrepreneurship from the perspective of
competition in emerging markets. Featuring contributions by scholars
from different fields of interest, it provides a mix of theoretical
developments, insights and research methods used to uncover the
unexplored aspects of competitiveness in emerging markets in an age
characterized by disruptive technologies.



