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In 2000, with the success of the Human Genome Project, scientists
declared the death of race in biology and medicine. But within five
years, many of these same scientists had reversed course and
embarked upon a new hunt for the biological meaning of race. Drawing
on personal interviews and life stories, Race Decoded takes us into the
world of elite genome scientists-including Francis Collins, director of
the NIH; Craig Venter, the first person to create a synthetic genome;
and Spencer Wells, National Geographic Society explorer-in-residence,
among others-to show how and why they ar
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This book presents a collection of interrelated research advances in the
field of technological entrepreneurship from the perspective of
competition in emerging markets. Featuring contributions by scholars
from different fields of interest, it provides a mix of theoretical
developments, insights and research methods used to uncover the
unexplored aspects of competitiveness in emerging markets in an age
characterized by disruptive technologies.


