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The nature of Renaissance allegory has been the subject of much
investigation, notably by Spenserian scholars. The subject is now
enlarged through a study of the plays of the Elizabethan Court
dramatists of the 1580's and early 1590's, particularly the comedies of
John Lyly. Mr. Saccio rejects the older "topical readings" of Lyly; by
extensive interpretation of particular plays he describes three distinct
kinds of allegorical operation apparent in successive phases of Lyly's
career and suggests that they form an important paradigm of the
development of English drama itself. Originally published in 1969.The
Princeton Legacy Library uses the latest print-on-demand technology
to again make available previously out-of-print books from the
distinguished backlist of Princeton University Press. These editions
preserve the original texts of these important books while presenting
them in durable paperback and hardcover editions. The goal of the
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Princeton Legacy Library is to vastly increase access to the rich
scholarly heritage found in the thousands of books published by
Princeton University Press since its founding in 1905.
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This brief explores the concept of moral leadership in organizations.
Specifically, it examines ways in which companies can strengthen their
reputation in the market and increase performance by taking leading
positions in the realm of business ethics. It presents research from top
scholars of Eastern Europe contemplating the future of our global
information and knowledge society. How will the economic power
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nexuses of the world shift in the foreseeable future? Are we becoming
so interconnected and at the same time divided that social capital
(together with business integrity and customer feedback) may matter
more than money and resources? How will education and creativity
bridge the shrinking gap between producers and consumers? Such
questions and many more are tackled by this brief. In the current global
economy, we have never before been more tightly-knit and never
before has it been easier to distribute goods as well as ideologies.
However, in the global marketplace we are only as good as our word, or
our reputation, proves to be. Integrity studies by Transparency
International show a correlation between corruption and national threat
and lists corruption among the most harmful factors to impact local
and regional economies. Therefore, successful businesses cannot
afford to simply remain materially successful; they have to consider
their community impact and become moral leaders before they can be
world leaders in their respective field. Featuring innovative tools,
recommendations, case studies and checklists, this brief will be of
interest to students, academics, scholars, practitioners and
policymakers alike in the fields of leadership, corporate governance,
business ethics and corporate social responsibility.


