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Machine generated contents note: -- Introduction. The digital age and
material modalities of music consumption. Music within everyday life in
the digital age. Role-normative modes of listening and the affective
possibilities of music. Music taste as assemblage. Rethinking the roles
of music through its association with life narratives. Conclusion.

This book addresses the issue of music consumption in the digital era
of technologies. It explores how individuals use music in the context of
their everyday lives and how, in return, music acquires certain roles
within everyday contexts and more broadly in their life narratives.



