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The period from her first London assembly to her wedding day was the
narrow span of autonomy for a middle-class Englishwoman in the
eighteenth and early nineteenth centuries. For many women, as
Katherine Sobba Green shows, the new ideal of companionate marriage
involved such thoroughgoing revisions in self-perception that a new
literary form was needed to represent their altered roles.That the
choice among suitors ideally depended on love and should not be
decided on any other grounds was a principal theme among a group of
heroine-centered novels published between 1740 and 1820. During
these d
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This book is devoted to the dynamic development of retailing. The
focus is on various strategy concepts adopted by retailing companies
and their implementation in practice. This is not a traditional textbook
or collection of case studies; it aims to demonstrate the complex and
manifold questions of retail management in the form of twenty lessons,
where each lesson provides a thematic overview of key issues and
illustrates them via a comprehensive case study. The examples are all
internationally known retail companies, to facilitate an understanding
of what is involved in strategic retail management and illustrate best
practices. In the third edition, all chapters were revised and updated.
Two new chapters were added to treat topics like corporate social
responsibility as well as marketing communication. All case studies
were replaced by new ones to reflect the most recent developments.
Well-known retail companies from different countries, like Tesco,
Zalando, Hugo Boss, Carrefour, Amazon, Otto Group, are now used to
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