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Dividends And Dividend Policy As part of the Robert W. Kolb Series in
Finance, Dividends and Dividend Policy aims to be the essential guide
to dividends and their impact on shareholder value. Issues concerning
dividends and dividend policy have always posed challenges to both
academics and professionals. While all the pieces to the dividend
puzzle may not be in place yet, the information found here can help
you gain a firm understanding of this dynamic discipline. Comprising
twenty-eight chapters-contributed by both top academics and financial
experts in the field-this well-rounded resourc



