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This book highlights cutting-edge research in the economics and
management of networks as an interdisciplinary field, offering new
theoretical, empirical and practical perspectives on the management,
governance, ownership and control of cooperatives, franchising
networks and strategic alliances. Further, it presents a strategic group
perspective on franchisers and discusses both social entrepreneurship
issues in franchising and franchising strategies for Indigenous
entrepreneurship in Australia. Lastly, it offers a dynamic capabilities
approach to alliance portfolio management and analyses the
antecedents of the transitions taking place in the lifecycles of alliances.


