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This book includes both theoretical results and application cases of
analytical modeling based research related to the fashion and textile
business. It responds to calls for deeper theoretical foundations as an
expansion of research methodology in a field that has to date mostly
relied on case studies and empirical analysis. Although there are a
growing number of related publications which employ an analytical
approach in conducting theoretical and applied research in the fashion
and textile business, this book fills an essential gap by providing a
comprehensive reference source that introduces the methodology and
provides state-of-the-art findings on the topic. Covering an important
and well-established industry, Analytical Modeling Research in Fashion
Business is a pioneering text and essential reading for researchers and
practitioners in the fashion and textiles industry alike. .


