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Sommario/riassunto EVALITA is the evaluation campaign of Natural Language Processing
and Speech Tools for the Italian language: since 2007 shared tasks
have been proposed covering the analysis of both written and spoken
language with the aim of enhancing the development and
dissemination of resources and technologies for Italian. EVALITA is an
initiative of the Italian Association for Computational Linguistics (AILC,
http://www.ai-lc.it/) and it is supported by the NLP Special Interest
Group of the Italian Association for Artificial Intelligence (AI*IA, http:
//www.aixia.it/) and by the Italian Association of Speech Science (AISV,
http://www.aisv.it/). In this volume, we collect the reports of the tasks’
organisers and of the participants to all of the EVALITA 2016’s tasks,
which are the following: ArtiPhone - Articulatory Phone Recognition;
FactA - Event Factuality Annotation; NEEL-IT - Named Entity
rEcognition and Linking in Italian Tweets; PoSTWITA - POS tagging for
Italian Social Media Texts; QA4FAQ - Question Answering for
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Frequently Asked Questions; SENTIPOLC - SENTIment POLarity
Classification. Notice that the volume does not include reports related
to the IBM Watson Services Challenge organised by IBM Italy, but
information can be found at http://www.evalita.it/2016/tasks/ibm-
challenge. Before the task and participant reports, we also include an
overview to the campaign that describes the tasks in more detail,
provides figures on the participants, and, especially, highlights the
innovations introduced at this year’s edition. An additional report
presents a reflection on the outcome of two questionnaires filled by
past participants and organisers of EVALITA, and of the panel “Raising
Interest and Collecting Suggestions on the EVALITA Evaluation
Campaign” held at CLIC-it 2015.
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Sommario/riassunto

1. Introduction: A royal Prince who is also a Sailor -- 2. Monarchy at
sea: The maritime dimension of nationalization -- 3. Princes in
disguise: The myths of equality and professionalism -- 4. To the
empire's ends: Mobility in a globalizing world -- 5. Princes living on the
edge: Celebrity and the markets -- 6. Conclusion: A brand enters series
production -- Note on sources -- List of archival and newspaper
sources -- Index.
This book explores the puzzling phenomenon of the remarkable revival
of monarchy in nineteenth-century Europe through a new prism: the
public persona of the 'Sailor Prince'. It highlights how four usually
overlooked dynastic figures - the younger sons and brothers of
monarchs such as Queen Victoria or Emperor William II - decisively
helped to advertise their respective dynasties in the fiercely contested
political and popular mass market, by aligning them with one of the
most myth-invested cultural presences and power-political symbols of
the Age of Empire: the navy. The 'Sailor Prince' in the Age of Empire
traces the unusual professional careers, the adventurous empire travels
and the multifaceted public representations of Prince Alfred of Britain
(1844-1900), Prince Heinrich of Prussia (1862-1929), Prince Valdemar
of Denmark (1858-1939) and Prince Georgios of Greece (1869-1957).
Through the prism of these four personality brands, the study also
investigates issues such as the role ofthe maritime sphere in national
identity, the nature and extent of nineteenth-century monarchical
modernization, the relevance of intra- and inter-imperial royal
diplomacy in the Age of High Imperialism, and the curious
collaboration of middle-class opinion-makers and entrepreneurs with
Europe's monarchical establishment.


