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debates. Combines overviews of core ideas with new case study
materials and the best of contemporary theorization and research
Written many of the best known authors in the field Includes an
international line-up of contributors, drawn from the key markets of
North and Latin America, Europe, Australasia, and the Far East

UNINA99106972620033212. Record Nr.

Titolo Passive fetal heart rate monitoring apparatus and method with
enhanced fetal heart beat discrimination [[electronic resource] /] /
inventors, Stephen A. Zahorian, David L. Livingston, Robert A. Pretlow III

Pubbl/distr/stampa [Washington, DC] : , : [National Aeronautics and Space Administration],
, [1994]

Descrizione fisica 1 online resource : illustrations

Collana NASA case ; ; no. LAR 15129-1

Altri autori (Persone) ZahorianStephen Andrew
LivingstonDavid L
PretlowRobert A

Soggetti Fetuses
Heart rate
Monitors
Nonlinear filters
Signal detection
Signal detectors
Signal processing
Heart beat

Lingua di pubblicazione Inglese

Formato

Edizione [[Redacted ed.]]

Livello bibliografico

Note generali Title from PDF title screen (NASA, viewed July 6, 2010).

Materiale a stampa

Monografia




