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Praise for The IABC Handbook of Organizational Communication
""Looking to expand your professional abilities? Learn new skills? Or
hone your area of expertise? This book delivers an amazing and
practical study of our profession-and a guidebook for strategic
communication best practices. The Handbook explores the many
aspects of our profession with expert insights of the best of the best in
communication.""-John Deveney, ABC, APR, president, Deveney
Communication ""Chalk up a win for Team IABC. Editor Tamara Gillis
has assembled a winning lineup of the best communicators to compile
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Fabbrica d'Armi Pietro Beretta, S.p.A., the oldest industrial firm and the
oldest gunmaker in the world, launches its 475th anniversary with the
publication of this lavish history and celebration of a unique world of
Berreta firearms. Beretta remains under the stewardship of its founding
family and reigns as one of the few international brands symbolic of
unsurpassed quality. Skyhorse Publishing is proud to publish a broad
range of books for hunters and firearms enthusiasts. We publish books
about shotguns, rifles, handguns, target shooting, gun collecting, self-
defense, archery, ammunition, knives, gunsmithing, gun repair, and
wilderness survival. We publish books on deer hunting, big game
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hunting, small game hunting, wing shooting, turkey hunting, deer
stands, duck blinds, bowhunting, wing shooting, hunting dogs, and
more. While not every title we publish becomes a New York Times
bestseller or a national bestseller, we are committed to publishing
books on subjects that are sometimes overlooked by other publishers
and to authors whose work might not otherwise find a home.


