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Epidemiology of disordered gastrointestinal function and impact of
chronic gastrointestinal symptoms on quality of life in diabetes mellitus
/ Johann Hammer, Tom Abell, Teresa F. Cutts and Nicholas J. Talley --
Effects of diabetes mellitus on gastrointestinal function in animal
models / Andrew A. Young and Gaylen L. Edwards -- Oesophageal
function in diabetes / Andr'e J. P.M. Smout -- Gastric function in

diabetes / Michael Horowitz, Karen L. Jones, Louis M.A. Akkermans and

Melvin Samsom --

Intestinal function in diabetes mellitus / Melvin Samsom and Mark A.M.
T. Verhagen -- Anorectal function in diabetes mellitus / Wer Ming Sun
and Nicholas W. Read -- Hepato-biliary and pancreatic function / Ad A.
M. Masclee and Bart van Hoek -- Impact of gastrointestinal function on
glycaemic control / lan A. Macdonald, Michael A. Nauck and Mane-
France Kong -- Evaluation of gastrointestinal autonomic function /
Miriam Thumshirn and Michael Camilleri.

Gastrointestinal function represents an important, and hitherto
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inappropriately neglected, aspect of diabetes management. Disordered
gastrointestinal motor and sensory function occurs frequently in both
type 1 and type 2 diabetes and may be associated with gastrointestinal
symptoms that adversely affect quality of life. During the last two
decades there has been a rapid expansion in knowledge in this area. It
is now recognised that upper gastrointestinal motility is pivotal to the
regulation of postprandial blood glucose concentrations in both health
and patients with diabetes. This book is
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werden -- 9 Welche strategischen Entscheidungen im Marketing
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Der Marketing-Manager ist grundsatzlich fiir die Werbung und den
Verkauf von Produkten zustandig. Das Besondere dabei ist, dass er eine
enge Zusammenarbeit mit ,seinen“ Fachabteilungen und der
Produktentwicklung pflegt. In diesem Buch hat der Autor das Wichtigste
Know-how flr dieses Berufshild zusammen getragen: Alle vier Ebenen
des Marketing-Mix, Marktanalyse, Konsumentenverhalten und Online-
Marketing.



