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Fundamental concepts and theories -- Development and design
methodologies -- Tools and technologies -- Utilization and
applications -- Organizational and social implications -- Managerial
implications -- Emerging trends.

"This book is a comprehensive reference source for the latest scholarly
material on emerging technologies, techniques, strategies, and theories
for the development of advertising and branding campaigns in the
modern marketplace. Featuring extensive coverage across a range of
topics, such as customer retention, brand identity, and global
advertising"--Provided by publisher.



