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Advertising is often portrayed negatively, as corrupting a mythically
pure relationship between people and things. In Advertising Myths
Anne Cronin argues that it is better understood as a 'matrix of
transformation' that performs divisions in the social order and arranges
classificatory regimes. Focusing on consumption controversies, Cronin
contends that advertising is constituted of 'circuits of belief' that flow
between practitioners, clients, regulators, consumers and academics.
Controversies such as those over tobacco and alcohol advertising, she
argues, distil these beliefs and a
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ch. 1. Making our liberties clear -- ch. 2. Keeping peace -- ch. 3. War
of words -- ch. 4. Debate and decisions -- ch. 5. The never-ending
battle.
This book presents a look at the meaning and history of the right to
bear arms. The main content shows readers how difficult interpreting
civil rights can be and aids them in sorting out their own views.
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