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Introduction to the handbook of social media research methods: goals,
challenges and innovations -- Part I: conceptualising & designing social
media research -- What is social media and what questions can social
media research help us answer? -- Big data -- hype or revolution? --
Building interdisciplinary social media research teams: motivations,
challenges, and policy frameworks -- Social media users' views on the
ethics of social media research -- Social media users' views on the
ethics of social media research -- Social science 'lite'? Deriving
demographic proxies from Twitter -- Part II: Collection & storage --
Think before you collect: setting up a data collection approach for
social media studies -- Overview -- the social media data processing
pipeline -- The role of APIs in Data Sampling from Social Media -- Data
Storage, Curation and Preservation -- Using Social Media in Data
Collection: Designing Studies with the Qualitative E-Research
Framework -- Part III: Qualitative approaches to social media data --
Small data, thick data: thickening strategies for trace-based social
media research -- Visuality in social media: researching images,
circulations and practices -- Coding of non-text data -- Twitter as
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method: using Twitter as a tool to conduct research -- Small stories
research: a narrative paradigm for the analysis of social media -- Part
IV: Quantitative approaches to social media data -- Geospatial analysis
-- Pragmatics of network centrality -- Predictive analytics with social
media data -- Deception detection and rumor debunking for social
media -- Part V: Diverse approaches to social media data -- From site-
specificity to hyper-locality: performances of place in social media --
Analyzing social media data and other data sources: a methodological
overview -- Listening to social rhythms: exploring logged interactional
data through sonification -- Innovative social location-aware services
for mobile phones -- Part VI: Research and analytical tools -- COSMOS:
The Collaborative On-line Social Media Observatory -- Social Lab: an
'open source Facebook' -- R for social media analysis -- GATE: an
open-source NLP toolkit for mining social media -- A how-to for using
Netlytic to collect and analyze social media data: a case study of the
use of Twitter during the 2014 Euromaidan Revolution in Ukraine --
Theme detection in social media -- Sentiment analysis -- Part VII:
Social media platforms -- The ontology of tweets: mixed-method
approaches to the study of Twitter -- Instagram -- Weibo --
Foursquare -- Facebook as a research tool in the social and computer
sciences -- Big data and political science: the case of VKontakte and
the 2014 Euromaidan Revolution in Ukraine -- A retrospective on state
of the art social media research methods: ethical decisions, big-small
data rivalries and the spectre of the 6Vs.
The SAGE Handbook of Social Media Research Methods offers a step-
by-step guide to overcoming the challenges inherent in research
projects that deal with 'big and broad data', from the formulation of
research questions through to the interpretation of findings. The
handbook includes chapters on specific social media platforms such as
Twitter, Sina Weibo and Instagram, as well as a series of critical
chapters. The holistic approach is organised into the following sections:
Conceptualising & Designing Social Media Research Collection &
Storage Qualitative Approaches to Social Media Data Quantitative
Approaches to Social Media Data Diverse Approaches to Social Media
Data Analytical Tools Social Media Platforms This handbook is the
single most comprehensive resource for any scholar or graduate
student embarking on a social media project.
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Sommario/riassunto The first volume of the series Tübinger Numismatische Studien
examines the collection of Karl von Schäffer, comprising almost 3000
numismatic objects, which came into the possession of the University
of Tübingen as an estate in 1888, in its context of scientific history.
The edition of the complete collection documentation is evaluated by
contributions to the history of the university collection, a biographical-
psychological analysis of the person Karl von Schäffer, studies on the
coin trade and on the collecting and research of coins in the 19th
century, as well as by a detailed investigation of the networks of the
educated bourgeoisie interested in antiquities and coins in the
Kingdom of Württemberg. In the context of this dense transmission
network, the coins and archival documents not only unfold their
significance as important contemporary historical documents for the
development of numismatics in the advanced 19th century, but at the
same time represent a first-rate source for the reception of ancient
coins as significant research objects in art history and cultural history.
Band 1: A Collection in Context Mit der Begründung einer
Universitätsmünzsammlung im Jahre 1798 und der Einrichtung der
Numismatischen Arbeitsstelle im Jahre 1972 blickt die Universität
Tübingen auf eine lange numismatische Tradition zurück. Die neue
Reihe „Tübinger Numismatische Studien“ (TNS) soll die Tübinger
Numismatik nun ins 21. Jahrhundert führen. Der erste Band der Reihe
untersucht die knapp 3000 numismatische Objekte umfassende
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Sammlung Karl von Schäffer, welche als Nachlass im Jahre 1888 in den
Besitz der Universität Tübingen gelangte, in ihrem
wissenschaftsgeschichtlichen Kontext. Die Edition der vollständigen
Sammlungsdokumentation wird durch Beiträge zur universitären
Sammlungsgeschichte, einer biographisch-psychologischen Analyse
der Person Karl von Schäffer, Studien zum Münzhandel und zum
Sammeln und Erforschen von Münzen im 19. Jahrhundert sowie durch
eine Detailuntersuchung zu den Netzwerken des antiken- und
münzeninteressierten Bildungsbürgertums im Königreich Württemberg
ausgewertet. Im Kontext dieses dichten Überlieferungsnetzes entfalten
die Münzen und Archivalien nicht nur ihre Bedeutung als wichtige
zeitgeschichtliche Dokumente für die Entwicklung der Numismatik im
fortgeschrittenen 19. Jahrhundert, sondern stellen zugleich eine Quelle
ersten Ranges für die Rezeption von antiken Münzen als
kunstgeschichtlich und kulturhistorisch bedeutsame Forschungsobjekte
dar.


