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Whether you're about to start your own business or have already taken
the plunge and want to keep everything on track, make sure you have a



copy of the No.1 bestselling The Financial Times Guide to Business
Start Up on your shelf. Annually updated, this guide takes you
through every important aspect of starting and running a business,
including developing your idea and getting financial backing, building
customer relationships, developing your online presence and much
more.



