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Includes 10 handy do’s and don’ts of strategy development  ·    Need
powerful decision-making tools at your fingertips? ·    Want to get the
most out of strategic thinking models like Porter’s Five Forces? ·    Only
want what you need to know, rather than reams of theory?  With the
critical strategy tools required to drive your business forward, this book
tells you what you need to know, fast.


