1. Record Nr.

Autore
Titolo

Pubbl/distr/stampa

ISBN

Edizione
Descrizione fisica

Classificazione

Disciplina
Soggetti

Lingua di pubblicazione
Formato

Livello bibliografico

Sommario/riassunto

UNINA9910148601703321
McDonald Malcolm

Malcolm McDonald on marketing planning : understanding marketing
plans and strategy / / Malcolm McDonald
London, [England] ; ; New York, New York ; ; New Delhi, India : , : Kogan

Page, , 2017
©2017

0-7494-7822-5
[Second edition.]
1 online resource (192 pages) : illustrations, tables

BUS043000BUS063000

658.8/02

Marketing - Planning
Marketing - Management

Inglese
Materiale a stampa
Monografia

"A primer for marketing professionals and students, the second edition
of Malcolm McDonald on Marketing Planning focuseson the practical
application of marketing planning. Chapters explainadvertising and
sales promotion strategies,price and sales strategies, how to define
markets and segments, andhow to set marketing objectives and
strategies. This fullyrevised second edition has not only been updated
to contain the latest research, but also includes an extensive appendix
covering topics such asdigital marketing, advertising, developing new
products, and international product planning”--

"A primer for marketing professionals and students, the second edition
of Malcolm McDonald on Marketing Planning provides a clear guide to
marketing planning. Focussing on the practical application of
marketing planning this book will guide readers through the
production of a marketing plan that has real world application. Key
content includes defining markets and segments, setting marketing
objectives and strategies, advertising and sales promotion strategies,
and price and sales strategies. With an emphasis on practicality this
fully revised second edition has been thoroughly overhauled to contain
new content on the essentials of marketing planning and the strategic
marketing process"--






