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UMTS is not about Technology, it is about Services...The UMTS or 3G
environment is the ultimate convergence of fixed and mobile, voice and
data, content and delivery. The result will be the largest and most
complex communications system that man has designed. If you want a
challenge then this is the industry to be in.Services for UMTS (Universal
Mobile Telecommunication System) or 3G (3rd Generation mobile
networks) is a book about the near future, where UMTS allows mobile
phones and other devices for communication, entertainment,
personalised services, utility and fun to be us
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The book links the concept of intention to human action. It provides
answers to questions like: Why do we act intentionally? Which impact
do reasons and motives have on our decisions? Certain events are
identified as intentional actions when they are considered as being
rationalized by reasons. The linguistic description of such events
enables us to reveal the structure of intention. The mental and the
linguistic constitute irreducible ways of understanding events. Among
the topics discussed are intentionality, actions, the linguistic form to
talk about intentionality and actions, Brentano’s view of intentionality,
the phenomenological approach to intention and Wittgenstein's
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proposals. The contributions by Wolfgang Künne, Peter Simons,
Christian Bermes, Kevin Mulligan, Severin Schroeder, António Marques,
Margit Gaffal, Michel Le Du, Jesús Padilla Gálvez, Bernhard Obsieger
and Amir Horowitz show that actions and decisions are guided by
intentional considerations.


