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Now updated in a valuable new edition-this user-friendly book focuses
on understanding the "'why"" of mathematical statistics Probability and
Statistical Inference, Second Edition introduces key probability and
statis-tical concepts through non-trivial, real-world examples and
promotes the developmentof intuition rather than simple application.
With its coverage of the recent advancements in computer-intensive
methods, this update successfully provides the comp-rehensive tools
needed to develop a broad understanding of the theory of statisticsand
its probabilistic foundations. This outstandi
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