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Knowledge Management (KM) encompasses a wide range of tools and
methods that are at the heart of the information and communication
society and provide solutions that rely as much on organization as on
technology. This title brings together contributions from authors from
a range of countries who are recognized as leading figures in this field,
both in an academic and a practical sense. It describes the strategic
aspects of KM and defines the underlying principles in terms of
management, life cycle, process, methods and tools involved in this
discipline. Several approaches to the running of K


