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Written by acclaimed school reform advocate Phillip C. Schlechty,
Leading for Learning offers educators the framework, tools, and
processes they need to transform their schools from bureaucracies into
dynamic learning organizations. Schlechty explains how to move
beyond some of the deeply ingrained and negative conceptions of
schooling that guide so much of their practice. He shows educators
how they can take advantage of new learning technologies by
increasing their organization's capacity to support continuous
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Written to celebrate the Institute's centenary, The Marketing Century
explains: how the key elements of marketing have developed; how the
various aspects of marketing contribute to performance; what it is that
great marketers do; and how the discipline of marketing may develop
in the future. While The Marketing Century describes the years since
1911 it also describes the 21st Century: a time when the ability to
understand and connect with customers is more rewarding, complex



and valuable than ever. It explains: The three forces shaping the past,
present and future of mar



