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Initiate innovation and get things done with a guide to the process of
academic change Change Leadership in Higher Education is a call to
action, urging administrators in higher education to get proactive about
change. The author applies positive and creative leadership principles
to the issue of leading change in higher education, providing a much-
needed blueprint for changing the way change happens, and how the
system reacts. Readers will examine four different models of change
and look at change itself through ten different analytical lenses to
highlight the areas where the current approach


