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The communication aspect of leadership - to actively engage your
followers and achieve understanding and motivation whilst making the
message memorable - has never been more important. Using vivid
lessons and examples from spheres outside business organization, The
Persuasive Leader explores the leader's role as a communicator and
teaches the fundamental principles of successful leadership. This book
provides insights and principles about persuasive leadership from a
broad range of human experiences. It draws on examples of persuasive
leaders and persuasive leadership principles from


