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Sommario/riassunto A new look at delivering effective shareholder value from Peter Kontes,
a true leader in the world of strategic management In The CEO,
Strategy, and Shareholder Value, Peter Kontes, a true leader in the
strategic management field, outlines the key to creating and growing
shareholder value. The proper focus, contends Kontes, is in using
guantitative measurements as guideposts on the path to success. The
book first outlines the basics of the argument Kontes is making. He
then briefly covers the five most important areas for business leaders,
followed by a more detailed look at ea



