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Be Simple, Not Simplistic

An inspiring and impactful compilation of the most important lessons

of entrepreneurship The tools of a digital age make it easier than ever
to start a new business. And with billion-dollar IPOs and acquisitions
making weekly headlines, the potential rewards are enormous. But even
with all of the advantages and resources that today's entrepreneurs
have access to, the likelihood of any one business succeeding is slim.
That's why you need the simple, clear lessons found in The Agile
Startup. Engaging and informative, The Agile Startup doesn't offer
step-by-step instructi



