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4 Ethical Sourcing of Raw Materials

Sustainability has come to the fore in the cosmetics and personal care
industry. Rising ethical consumerism and the need for resource
efficiency are making cosmetic companies - small, independent firms

to global giants - take steps towards sustainable development.
Sustainability: How the Cosmetics Industry is Greening Up discusses the
growing importance of sustainability in the cosmetics industry,
highlighting the various ways organisations can address the economic,
environmental and social aspects. How can the cosmetics industry
make a difference in terms of ingredients, fo






