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With big data analytics comes big insights into profitability Big data is
big business. But having the data and the computational power to
process it isn't nearly enough to produce meaningful results. Big Data,
Data Mining, and Machine Learning: Value Creation for Business
Leaders and Practitioners is a complete resource for technology and
marketing executives looking to cut through the hype and produce real
results that hit the bottom line. Providing an engaging, thorough
overview of the current state of big data analytics and the growing
trend toward high performance computin


