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Management History is not simply a book about the history of business
or even the history of management. The goal of this book is to
demonstrate that despite the relative newness of management science
as an academic subject, management has been around since ancient
times. Through understanding the history of management - both in
practice and theory - one is able to approach the complex and
challenging problems of modern management from a new perspective.
The book not only traces the development of management from history
to the present day, but also examines the way th
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The avant-garde has been popular for some time, but its popularity has
tended to fly under the radar. This “popular avant-garde,” conceived as
the meeting ground of the avant-garde and popular, avoids the divorce
of art and praxis of which the avant-garde has been accused. The
Popular Avant-Garde takes stock of the debates about both the
“historical” (“modernist”) and posterior avant-gardes, and sets them in
relation to popular culture and art forms. With a critical introduction
that examines the concepts of “the avant-garde,” “the popular,” and
“the popular avant-garde,” the series of essays analyzes the way in
which the avant-garde employs popular genres for political purposes,
as well as how the popular acquires a critical function with respect to
the avant-garde. Each of the volume’s three sections considers a
different aspect of the productive exchange between the avant-garde
and popular: the popular avant-garde as a culturally hybrid and cross-
border phenomenon; the play between the popular avant-garde and
developments in media and technology; and the popular avant-garde’s
upending of conventional ideas about “the people” and “the popular.”
The Popular Avant-Garde takes a fresh look at the now canonical
Dadaist, Futurist, and Surrealist movements from the perspectives of
gender and sexuality, and cultural and critical theory, while at the same
time exploring less well-known avant-garde work in literature, film,
television, music, photography, dance, sculpture, and the graphic arts.
This volume’s coverage of the American and Afro-American, Luso-
Brazilian and Latin-American, East-European, and Scandinavian avant-
gardes, in addition to the vanguards of Spain and other parts of
Western Europe, will appeal to all those interested in avant-garde and
popular art forms.
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Communications objectives

Sommario/riassunto "From government programs to non-profit organisations to global
NGOs, organisations in the public sector are increasingly turning to
branding strategies employed by for-profit companies to develop their
images. Image is everything, particularly in the developing world in
which many public-sector groups operate. Consequently, the public
sector is the next big growth area in branding, but few books address
branding strategy specific for this sector. Branding for the Public Sector
fills this gap with powerful and effective branding strategies backed by
case studies and examples. Author Paul Temporal covers branding



architecture, brand vision, market research, brand perception, brand
engagement, brand communication, managing brand change, and
much more. Additionally, he covers the future of public sector branding
and how organisations in the public sector may be a key driver of
economic growth and prosperity through the twenty-first century.
Branding for the Public Sector offers expert guidance for managers and
leaders who want to build powerful, influential brands in the public
sector"--



