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Discover the strategies, tools, and technologies necessary for
developing successful mobile learning programs In the modern,
rapidly-expanding mobile learning environment, only clear guidelines
and state-of-the-art technologies will stand up to the challenges that

lie ahead. With a smart focus that combines a proven process with all-
important strategies and practical applications, Mastering Mobile
Learning stands as the most modern, comprehensive resource on the
subject. It also features unique technical content previously unavailable
among the literature of the mobile learning field. This boo



